


A QUICK
SNAPSHOT.

This year, we have really enjoyed working together as a team in our new
premises. Having the space together has helped open conversations about
the support we provide and whether it meets the needs. The first
observation was a significant difference between partners: those we would
define as active and those who were not. We want partners who are actively
involved, ordering meal boxes and working alongside us. We are also
mindful of not creating waste as we work toward a sustainable future and
greater eco-consciousness. For these reasons, we have created partner

packs with resources to share within their settings, along with a new way to e 0
report the primary reasons the meal box was distributed. ? 9

(( Historically, we have also seen a rise in
orders before a holiday, whether this is
half-term or the longer holidays. Families
struggle without support from the schools,
and when a crisis arises, children can go

hungry. Over the last year, we spent time
creating Crisis Holiday Packs.
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)) This is just a snapshot of these projects. ';'.V

Please do a deep dive into this report, as it '
covers supporting families in crisis, long- '_'
term top-up support, and the geographies TN
in Milton Keynes that we have found are Y e
affecting families facing food poverty in

o WE—

‘ our city. ﬁ

stmarksmk.com/meals charity no:1180087 meals@stmarksmk.com

























